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  Major(Core) 1 C-1 Business Organization and 

Management 

4  

 

 

 

 

 

1 

 

 

 

 

 

1st 

Minor 1 Mino

r1 D 

IndianBankingSystem 4 The course shall 

betakenbystudentsfro

mdisciplinesotherthan 

Banking&Insurance. 

Multi-

DisciplinaryGenericElectiveCo

urse: NaturalSciences-

I/SocialScience/Humanities-

I/Commerce-I 

 GEC

-1D 

Introduction to Banking 3 TheCourseshallbetake

n by students 

fromdisciplinesotherth

anBanking&Insurance

. 

AEC 

Language(MIL/RegionalLang

uage) 

1 AEC1  4 The students 

shallhavetotakeoneoft

helanguagedisciplines 

offeredbyDU. 

Value AddedCourse-

1UnderstandingIndia 

1 VAC1  2 Thestudentsshallhavet

otakethecourseoffered

by DU. 

SkillEnhancementCourse 2 SEC

-1A 

MS-

ExcelanditsApplication 

inBusiness 

3 The students 

shallhavetotakeanyoft

hecoursesofferedbyD

Uand also by 

theCommerceStream. SEC

-1B 

Tourism Management 3 

Total 20  
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  Major(Core) 1 C-2 Financial Accounting 4  

 

 

 

 

 

1 

 

 

 

 

 

2nd 

Minor 1 Minor 

2 D 

Principles of Insurance 4 Thecourseshallb
etaken by 
studentsfrom 
disciplinesother 
than 
Banking&Insur
ance. 

Multi-

DisciplinaryGenericElectiveCo

urse: NaturalSciences-

I/SocialScience/Humanities-

I/Commerce-I 

 GEC-

2D 

Risk Management 3 The Course 

shall 

betakenbystud

entsfromdiscip

linesotherthan

Banking&Insu

rance. 

Ability Enhancement Course: 

English Language and 

Communication Skills 

1 AEC2  4 The students 

shallhavetotak

eoneofthelang

uagediscipline

s 

offeredbyDU. 

Value AddedCourse-

1Environmental Science 

1 VAC2  2 Thestudentssh

allhavetotaketh

ecourseoffered

by DU. 

SkillEnhancementCourse 2 SEC-

2 

Event management 3 The students 

shallhavetotak

eanyofthecour

sesofferedbyD

Uand also by 

theCommerce

Stream. 

Total 20  

  

Grand Total(SemesterI andII) 40  

Studentsonexitshallbeawarded UndergraduateCertificate(in theField of Study/Discipline)aftersecuring the 



requisite40credits insemesters Iand II 
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  Major(Core) 2 C-3 Business 
Economics 

4  

C-4 Entrepreneurship 4 

 

 

 

 

 

2 

 

 

 

 

 
3rd 

Minor 1 Minor

3 D 

IndianBankingRegulatio

ns 

4 Thecourse

shall 

betaken 

bystudents

fromdisci

plinesothe

r 

thanBanki

ng& 

Insurance. 

Multi-

DisciplinaryGenericElective 

Course: NaturalSciences-I/ 

SocialScience/Humanities-

I/Commerce-I 

 GEC-

3D 

FinancialMarketsandI

nstruments 

3 TheCourse

shall be 

taken

 by

studentsfr

omdiscipli

nesotherth

anBanking

&Insuranc

e. 

Value Added 

Course:DigitalandTechnologi

calSolution/Digital Fluency 

1 VAC3  2 Thestudent

sshall 

haveto 

take oneof 

thelanguag

ediscipline

sofferedby 

DU 

SkillEnhancementCourse 2 SEC-

3A 

Introduction 

toInvestmentand 

Trading 

3 Thestuden

tsshallhav

eto take 

anyof the 

coursesoff

eredbyDU

 and

also by 

theComme

rce 

Stream. 

SEC-

3B 

Hospitality 

Management 

Total 20  

  Grand Total(SemesterI,II andIII) 60  
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4th 

Major(Core) 4 C-5 Business Environment 4  

C-6 Advanced Marketing 

Management 

4  

C-7 Advanced Financial 

Management 

4  

C-8 Business Statistics 4  

Minor4 1 Minor4

D 

Digital Banking 4 The course shall 

betakenbystude

ntsfromdisciplin

es other 

thanBanking 

andInsurance. 

Total 20  

  Grand Total (SemesterI,II,III andIV) 80  

ThestudentsonexitshallbeawardedUndergraduateDiplomaaftersecuringtherequisite80creditsoncompletio

n of Semester IV provided they secure additional 4 credit in skill based vocational coursesofferedduring 

First yearorsecond yearsummerterm. 
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5th 

Major(Core) 3 C-9 Cost and 

Management 

Accounting 

4  

C-10 Business Law 4  

C-11 Banking Law Practice 4  

Minor5 1 Minor5

D 

Goods and Service Tax 4 The course shall be 

taken by students 

from disciplines 

otherthan 

Bankingand 

Insurance. 



 

  2+2 (Internship+ 

Community Engagement) 

OR 

4(Internship)/4(Commun

ity Engagement) 

4 Students will be 

provided with 

opportunities for 

internships withlocal 

industry,businesses,a

rtists,craftsperson,et

c. so that theymay 

activelyengage with 

thepractical side 

oftheir learning 

tofurtherimprove 

theiremployability

. 

Total 20  

  

Grand Total (Semester I, II, III, IV and V) 100  
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  Major(Core) 4 C-12 Indian Financial 4  

    System  

   C-13 Investment 

Management and 

Security Analysis  

4  

   C-14 Microfinance 4  

 

3 

 

6th 

 C-15 Insurance 

Regulatory 

Framework 

4  

   1 Minor
6D 

Essentials of Financial 
Planning  

4 Thecourseshallbetaken 

bystudentsfrom 

disciplinesotherthan 

BankingandInsurance. 

 

 

 

 

 

  

  

  

  

  

  

   

  Total    20  



 Grand Total (Semester, II,III, IV,V and VI) 120  

ThestudentsonexitshallbeawardedUndergraduateDegree(intheFieldofStudy/Discipline) (3years) 

aftersecuringthe requisite 120 credits on completion of semester 6 
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7th 

Major(Core) 3 C-16 Business Analytics 
4  

C-17 Corporate Financial 

Reporting 
4  

C-18 Auditing 4  

Minor 1 Minor- 
7D 

Financial Planning and 
Insurance 

4 

Thecourseshallbetaken 

bystudentsfrom 

disciplinesotherthan 

BankingandInsurance. 

 

   Research Methodology 
(Development of project 
proposal/ Proposal and 
review in related 
literature)  

4  

Total    20  

Grand Total (SemesterI, II, III,IV,V, VI & VII) 140  
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8th 

Major(Core) 2 C-19 Company Law 
4  

C-20 Business Ethics 4  

Minor 1 Minor- 
8D 

Financial Modelling 

4 

Thecourseshallbetak
en 

bystudentsfrom 

disciplinesotherthan 

BankingandInsuranc
e. 

 

   Dissertation (Data 
collection, analysis and 
preparation of report)/ 2 
DSE courses of 4 credit 
each in lieu of 
dissertation 

(DSE subject options:  

1. Fundamentals of 
Sustainable Finance; 
2. Corporate Social 
Responsibility  
3. Project Management 
4. Forensic Accounting 
and Fraud Examination 
5. Corporate Auditing) 
 

8/  

4+4 
 

Total    20  

Grand Total (SemesterI, II, III,IV,V, VI, VII & VIII) 160  

Thestudentsonexitshallbeawarded UndergraduateDegree Honours 

(intheFieldofStudy/Discipline)(4years) aftersecuringthe requisite 160 credits on completion of semester 8 

 

Note:-ForCoreandGECCourses,thecode: 

‘A’standsforFinanceMajor; 

‘B’standsforMarketingMajor; 

‘C’standsforHumanResourceManagement(HRM)Major;and 

‘D’standsforBankingand InsuranceMajor 

 

AbbreviationsUsed: 

C=Core/Major 

GEC=GenericElectiveCourse/Multi-DisciplinaryCourse 

AEC=AbilityEnhancementCourse 

SEC=SkillEnhancementCourse 

VAC=ValueAddedCourse 

 

 



Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

IN COMMERCE (BankingandInsurance) 

DETAILEDSYLLABUSOF1STSEMESTER 

 

 

CourseTitle: BUSINESS ORGANISATIONANDMANAGEMENT 

Course Code: C-

1NatureoftheCourse:CORE 

CourseCredit:04CreditsDistributionof

Marks: 60(EndSem)+40(In-Sem) 

 

CourseObjective: 

 To gain a basic understanding of the structure and forms of businessorganisations andthe 

primary functions of management that are vital for the smooth operation of 

businessorganisations. 

 

CourseOutcome: 
 

 CO1:Demonstratethedistinctivefeaturesofvariousbusinessorganizations. 

 LO1.1:Citeexamplesof different formsoforganizations. 

 LO1.2:Explainthefunctioningofdifferentformsofbusinessorganizations,theirformat

ionand ownership. 

 CO2:Demonstratetheunderstatingofdifferentfunctionsofmanagement. 

 LO2.1:Explainplanning,organizing,controllingandotherfunctionsofmanagement. 

 LO2.2:Developstrategicapproachesinrespectofmanagerialdecisionmakingincase-

basedevents. 

 CO3: Apply the various concepts of authority, delegation of authority

anddecentralization. 

 LO3.1:Explainhow authorityand itsdelegationisto beimplemented. 

 LO3.2:Projectleadershipandteambehaviourinclassroomroleplaysthatactasprepups 

for real organizational contexts. 

 CO4:Applythetheoriesofmotivationformanaginghumanresourcesinorganizations. 

 LO4.1:Explainanddifferentiatecontemporarytheoriesofmotivation. 

 LO4.2:Discusstheroleandapplicabilityofeachmotivationtheoryinthemodernorganiz

ationalcontext. 

 CO5:AnalyzethestandandroleofIndianethosinthecontextofmanagementinIndianorganizati

ons. 

 LO5.1:ExplainIndianethosinthecontextof Indianorganizations. 

 LO5.2:ImplementsuitablestrategiestodealwithdifferentIndianvaluesandphilosophie

sin managerial decision making 

 CO6:Analyzetheroleand patternofcommunicationinorganizations. 

 LO6.1:Explainformalandinformalcommunicationchannelsandprocesses. 

 LO6.2:Describethechallengesofcommunication inorganizations. 

 CO7:Applytheconceptsofsubalternmanagementideasinrealwork situation 

 LO7.1:Projecttheofpracticework-lifebalance, flexitime etcon jobsituation. 

 LO7.2:Describediversityandinclusioninworkplace. 

 

 

 

 

 

 
CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 

 

Knowledge

decision 

remember Understand apply analyze evaluate create 



Factualkno

wledge 

 CO1,CO2     

Conceptual 
knowledge 

 CO1,CO2 CO3,CO4,CO7 CO6   

Procedural

knowledge 

  CO3,CO4,CO7 CO7   

Metacognitive 

knowledge 

      

 

 

MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 M S M M S S M M M M 

CO2 M M M M S S M M M M 

CO3 M M M M S S M M S S 

CO4 M M M M S S M M S S 

CO5 M M M M S S M S S M 

CO6 M M M M S S M M S S 
 

 

 

UNIT Contents L T P 

I(1

2 

Marks) 

FormsofBusinessOrganisation–Sole Proprietorship;Joint 

Hindu Family Firm; Partnership Firm; Joint 

StockCompany;CooperativeSociety;LimitedLiabilityPartn

ership 

05 - - 

FormsofPublicEnterprises;InternationalBusiness–Types 05 02  

II Planning,OrganisingandDecisionMaking;Policyand 06 - - 

(12 

Marks) 
StrategyFormulation    

 Departmentation – Functional, Project, Matrix and 04 - - 

 Network    

III

(12 

Marks) 

Authority Relationships – Line and Staff; Delegation 

ofAuthority;Decentralisation;GroupsandTeams;Reporting

and Accountability 

06 02 - 

Leadership–Nature,Types,LeadershipTheories 04 - - 

IV

(12 

Marks) 

Motivation–

TheoriesandPractices:Herzberg’sTheory,Vroom’s 

Expectancy Theory, Z-theory, Control –Conceptand 

Process 

06 - - 

 Communication and Coordination – Process of 05 02 - 

 Communication; Formal and Informal Channels of    

 Communication; Leakages in Organisational    

 Communication;InterpersonalCommunication.    

 Indian EthosforManagement:Value-OrientedHolistic 05 - - 

V(

12 

Management;BusinessProcessReengineering(BPR),L

earningOrganisation,Outsourcing 

   



UNIT Contents L T P 

Marks) SubalternManagementIdeasfromIndia;Diversity&inclusio

n; Work-life Balance; Freelancing; Flexi-time 

andworkfrom home; Co-sharing/co-working. 

06 02 - 

 TOTAL 52 08 - 

 

L=Lectures,T=Tutorials,P=Practicals 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessional Examination - 10 x 2= 20 marks

 Other(any two) 10 x 2= 20 marks

 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 

 

 

 
RecommendedBooks: 

 

 O.P.Gupta,BusinessOrganisationandManagement(AccordingtoNationalEducation

Policy 2020), SBPD Publications 

 P.C.Tulsian,BusinessOrganisationandManagement,Pearson India 

 Anthony,Lakshmi,PadmavathiandSatyavathi,BusinessOrganisationandManageme

nt,HimalayaPublishing House 

 Sharma,GuptaandSharma,BusinessOrganisationandManagement,KalyaniPublicati

ons 



Title of the Course: INDIAN BANKING SYSTEM  

CourseCode:MINCOM1 

Nature of the Course: 

MinorCourseCredit:04 credits 

DistributionofMarks: 60(EndSem)+40(In-Sem) 

 

Objective:To providethestudentswith areasonable knowledgeofthebanking system in India. 

 

 CourseOutcome:

 CO1:Understandthefunctionsofbanks,typesofbanks,anddigitisationofbanks,inherentmeaninga

nd composition of Financial System.

 LO1.1:Citethe importanceof thebanking financial system for theeconomy.

 CO2:Explaintheconceptsofretailrelationshipbanking,universalbankingandtheirimportance.

 LO2.1:Identifythedifferencesbetweenthenewbankingconcepts.

 CO3:Explainthenon-

bankingfunctionsofIndianbanksanddealingwiththirdpartyfinancialproducts by banks

 LO3.1:Comparethevariousbankingandnon-

bankingfunctions.Platformavailableandcandecideupon which bankto chooseto get 

bankingservice.

 CO4:Interpretthenewdevelopment inthebankingindustry..

 LO4.1:Examinethe benefitsoftraditional andtechnologybanking.

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
 

Knowledge

decision 

remember Understand apply analyze evaluate create 

Factualkno

wledge 

CO1 CO1,CO2     

Conceptual 

knowledge 

 CO1,CO2

CO3 

 CO3,CO4   

Procedural

knowledge 

      

Metacognitive 

knowledge 

      

 

MappingofCourseOutcomesto Program Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 

 
UNIT CONTENTS L T P 

I Introduction: 12 02 - 

(15Marks) Banking: meaning and definition,    

 DevelopmentofBankinginIndia,Features    

 ofbanks,ClassificationofBanks.Bank    

 Digitalisation:ProsandCons.    

II IndianBankingSystem: 14 02 - 

(15Marks) Unit Banking, BranchBanking,    

 Correspondent Banking, Chain Banking,    

 PureBanking,MixedBanking,Relationship    

 Banking, Narrow Banking, Universal    

 Banking,RegionalBanking,RetailBanking,    

 WholesaleBankingandPrivateBanking,    

 meaningadvantagesand disadvantages.    

III Privatisation of Public Sector Banks: 14 02 - 

(15Marks) Process, advantages and disadvantages,    

 Mergerandamalgamationofpublicsector    



 banks-causeandeffects.Non-

bankingfunctionsofIndianbanks-

Bancassurance,DealingofThird-

partyproducts-

MutualFunds,StockBroking,GovernmentBon

ds, 
GoldBonds. 

   

IV 

(15Marks) 

RecenttrendsinIndianBanking: 

Core banking—types of financing—take 

outfinancing;revolvingcredit,syndicatedloan

—

bridgeloan,consortiumfinance,preferredfinan

ce—guaranteeservices/non-

fundbasedbusiness—repaymentmethod—

factoring—ATM—

internetbanking,UPIandWallet. 

12 02 - 

 TOTAL 52 08 - 

**L=Lectures,T=Tutorials,P=Practical 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination  - 20 marks 

 Other(any two) 10 x 2= 20 marks 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 

SuggestedReadings: 

1. Taxmann:BankingTheoryandPractices,NewDelhi. 

2. Varshney,P.N.:BankingLawandPractice,HimalayaPublication,NewDelhi. 

3. BezborahP.&SinghRanjit:IndianFinancial System,KalyaniPublishers. 

4. Suresh:ManagementofBankingandFinancial Services,Pearson, NewDelhi. 
 

Note:Latest edition of text booksmay beus 
 

 

 

 

SEMESTER-I 
 

CourseTitle:INTRODUCTIONTO BANKING 

CourseCod: GEC-1D 
Natureof theCourse : Generic Elective Course 

(GEC)CourseCredit : 03 Credits 

DistributionofMarks :60 (EndSem) +40 (In-Sem) 
 
 

CourseObjectives: 

 

 To introduce the students to the basic concept of banking as a financial 

intermediationservice and bank asafinancial institution. 

 



CourseOutcome: 
CO1: Demonstrate understanding of Evolution of 

BankingLO1.1Discuss theIndianBankingSystem 

CO2:DemonstrateunderstandingofFunctionsof Banks 

LO2.1:Explainprimary,secondary,generalutilityfunctionsofbanksCO3

:Understanding of Opening andClosing of bankaccounts 

LO3.1: Explain the mechanism for opening and closing of different types of accounts 

likesavingsaccount, depositaccount and others 

CO4:Demonstrateunderstandingofnewtechnologyinbanks 

LO4.1:DiscussthedifferentmethodsofremittanceslikeNEFT,RTGSetc.LO4.

2:Applicationofonlinefinancial servicesinbankingtransactions. 



CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
 

Knowledge

decision 

remember Understand apply analyze evaluate create 

Factualkno

wledge 

CO1,CO3 CO2,CO3     

Conceptual 

knowledge 

 CO2     

Procedural

knowledge 

 CO3,CO4  CO3,CO4   

Meta-

cognitiveknow

ledge 

      

 

MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 
 

 
UNIT Contents L T P 

I 

Introduction

(15Marks) 

Evolutionofbanking: 

Origin,MeaningandDefinitionof'Bank' 

Evolutionof banking in India. 
Structureof IndianBankingSystem 

03 

 
 

03 

01 

 
 

- 

- 

 
 

- 

II 

Functions 

ofBanks 

(15Marks) 

FunctionsofBank: 

Primaryfunctions:A)Acceptingdeposits:Dema

nddeposits:CurrentandSavings;NoFrills 

Account, Term Deposit, Flexi 

Deposits(AutoSweep)B)GrantingLoansandAd

vances-

TermLoan,Shorttermcredit,Overdraft,CashCre

dit,Othertypesof loan. 

Secondaryfunctions:A)AgencyFunctions-

Payment and Collection of Cheques, Bills 

andPromissorynotes,Executionofstandinginstr

uctions,Actingasa Trustee,Executor. 

B) GeneralUtility Functions: Safe 

Custody,Safedepositvaults,Remittancesoffund

s,PensionPayments,ActingasanAuthorisedPers

onin foreign exchange. 

 

 

 

03 

 

03 

 

 

 

01 

 

- 

 

 

 

- 

 

- 

III 

BankingO

perations(

15Marks) 

Opening and operation of Bank 

accountTypesofAccount;ProcedureforOpenin

gofBank Account: Know Your Customer 

(KYC) -NeedsandNorms. 

ProcedureforOperatingDepositAccount:Pay-

in-slips, Withdrawal slips, Issue of passbook, 

(Current Savings or Recurring deposits),Issue 

of Cheque book, Issue of fixed 

depositreceipt,Prematureencashmentoffixedde

positsandloanagainstfixeddeposit.Recurringde

posits:Prematureencashmentandloan against 

recurring deposit. 

Closureofaccounts b) Transfer of 

accountstoother branches/Banks 

 

04 

 
 

03 

 

 

03 

 

03 

 

01 

 
 

01 

 

 

01 

 

01 

 

- 

 

02 

 
 

01 

 

 

01 

 

02 

 

02 



IV 

Modern

Banking(1

5Marks) 

MethodsofRemittances 

Demanddrafts,bankers'ChequesandTruncated

Cheques,ElectronicFundsTransfer-RTGS, 

NEFTand SWIFT 

 

10 
  

 TechnologyinBanking 
Need and importance of technology in 

   

 

 

 

 

 

L=Lecture,T=Tutorial,P=Practical 
 

 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 

 TwoSessionalExamination  - 20 marks 

 Other(any two) - 10 x 2= 20 marks 

 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

SuggestedReadings: 
 

1. GordenandNatarajan,BankingTheoryLawandPractice,HimalayaPublishingHouse,Mumba

i. 

2. ToorS.N.andToorA,PrinciplesandPracticesofBanking,SkylarkPublications 

3. Chawla O.P.,EvolutionofBankingSysteminIndiasince1900,SagePublicationsIndiaPvt. 

4. SharmaD.,Principles of Banking,RajatPublications 

5. SinhaC.V.,IndianBankingSystem,SBPD PublishingHouse 
 

Note:Latesteditionof thetextbooksshouldbeused.

 banking E-Banking: ATM, Credit card, 

Debitcard,TeleBanking,MobileBanking,NetBa

nking,Concept,andbenefitsofCore 
BankingSolution. 

   

 TOTAL 35 06 08 



SEMESTER-I 

CourseTitle:TOURISMMANAGE

MENTCourseCode:SEC-1B 
Nature of the Course: Skill Enhancement Course 

(SEC)CourseCredit:03 Credits 

DistributionofMarks: 60(EndSem)+40(In-Sem) 
 

CourseObjective: 

 

 Tounderstandsomeimportantconceptsandpracticesofthetourismsectorandshallthrowligh
t on thepotentialities oftourism asacareer andemployment opportunity. 

Courseoutcome: 

CO1:Demonstrateunderstandingoftourismconceptsandproducts. 
 

 LO1.1:Citeexamplesof differenttypesoftourismandtourismproducts. 

 LO1.2:Describetheirrolein thetourism industry andin theregion’s economy. 

CO2:Demonstrateunderstatingofvarious primaryconstituentsofthe tourismindustry. 
 

 LO2.1:Explainthespecificfunctionsandroleoflogisticpartnersandfacilitatorsoftheto

urism sector. 

 LO2.2:Describethefunctionsandworkingsofvarioustourismintermediarieswithrega

rd to different tourism typologies. 

CO3:Applythevariousconceptsofplanninganddevelopmentandothermanagementfunctionsin 

thecontext ofthe tourism industry. 

 LO3.1:Explainhowtourismplanningisimportantforgrowthandconductofthesector. 

 LO3.2:Describethetoolsandtechniquesofplanningtourismdevelopmentatdifferentl

evels of management. 

CO4:Analyzetheimportanceandmanagementofhumanresourcesinthispeople-centricindustry. 
 

 LO4.1:Comparedifferentapproachesandtechniquesofhumanresourcemanagemen

tdistinct to the tourismsector. 

 LO4.2:Explainthecomplexitiesofdiversityinhumanresourcemanagementinthecont

ext ofthis sector. 

CO5:Analyzethemarketing functionsof tourism. 
 

 LO5.1:Demonstratetheimplicationsoftheservicemarketingcomponentsintheconte

xtoftourism industry. 

 LO5.2:Comparethedifferencesinmarketingstrategiesrequiredforcateringtothedive

rsity evidenced in thetourism industry. 

CO6:Applytheconceptsof tourismmanagementintourismcareerchoiceandplanning. 
 

 LO6.1:Identifycareer opportunitiesintourism. 

 LO6.2:Describetheneeds andrequirementsofvarious careerchoicesintourism. 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 S S S S S S S M S M 

CO2 S S S S S M S S S M 

CO3 S S S S S M S M S S 

CO4 S S S S S S S M S S 

CO5 S M M S S S M S S M 
 

 

UNIT CONTENTS L T P 

I Conceptoftourism,differenttypesof 05 - - 

Tourism tourism- Domestic, Foreign,    

Managementan Excursionist, Role of tourism in    

overview economicdevelopment    

20Marks Types of tourism product- Eco 07 - 01 
 tourism,Naturetourism,Pilgrimage    

 tourism,Heritage  tourism,  Cultural    

 Tourism,Adventuretourism,Medical    

 Tourism,Ruraltourism    

II Transportation facility, 06 02 01 

Constituentsof accommodation,catering,foodand    

TourismIndustry entertainment,Bankingandfinancial    

20Marks facilities    

 Tourism Intermediaries: Travel 06 02 01 
 Agent,TourOperator,Dutiesfunction    

 andresponsibilitiesoftouroperator,    

 Hostcommunityinvolvement.    

III Tourismplanninganddevelopment, 06 02 01 

Management human resource management in    

Issues tourism    

20Marks     

Marketingin  Tourism,  Careers  in 05 - - 
 Tourism    

 TOTAL 35 06 04 

**L=Lectures,T=Tutorials,P=Practicals 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination - 10marks each

 Other(any two) 10 x 2= 20 marks

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 Fieldvisit 

RecommendedBooks: 
1. Roday,Biswal&Joshi:TourismOperationsandManagement.OxfordUniversityPress. 
2. Swan&Mishra:TourismPrinciplesandPractices.OxfordUniversityPress. 
3. Gupta,Singh,Kirar&Bairwa:HospitalityandTourism Management.VikasPubilcations. 
4. Kadam,Shaifaalee&Chainickaa:ATextbookofTourismandHospitalityManagement.Bookma

nPublications.New Delh 



Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

IN COMMERCE(BankingandInsurance) 

DETAILEDSYLLABUSOF2nd SEMESTER 

 

TitleoftheCourse:FINANCIALACCOUNTINGCourse

Code:C-2 

Nature of the Course: 

CORECourseCredit:04credits 

Distribution of Marks: 60 (End Sem) + 40 (In-

Sem)COURSEOBJECTIVES: 

 ToenablethestudentstoacquireconceptualandpracticalknowledgeoftheFinancialAccounting

andto impartskillsforrecordingvariouskinds ofbusinesstransactions. 

CourseOutcomeandLearningOutcome: 
 

CO1:AnalyzingFinancialStatementstoassessthefinancialhealthandperformanceofacompany 

 LO1.1:ExplaintheprocessofpreparationofTrialBalance,IncomeStatementandBalanceSheet. 

 LO1.2:CreatingTrialBalance,IncomeStatement andBalanceSheet. 

CO2:ApplicationofAccountingPrinciplesandAccountingStandardsinthepreparationofFinancialSta

tements 

 LO2.1:Explainaccountingconcepts,conventions,Ind-AS,IFRSetc. 

CO3:DemonstratingtheknowledgeofAccountingforPartnershipfirmandSingle-EntrySystem 

 LO3.1:Discusstheadmission,retirement,death,anddissolutionofPartnershipfirm. 

 LO3.2Explainthestatementofaffairs,ascertainmentofprofitundersingleentrysystemandconv

ersion into double entry system. 

CO4:CreatingAccountsofNon-ProfitOrganization 
 

 LO4.1:ExplainthepreparationofReceiptsandPaymentsAccount,IncomeandExpenditureAcc

ount andBalanceSheet 

CO5:Demonstratingthe knowledgeofDepreciationAccounting. 
 

 LO5.1PracticevariousmethodsofDepreciationAccounting. 

CO6:ApplicationofHirePurchaseandInstallmentSystemofAccountinginBusinessorganizations 

 LO6.1:ExplainAccountingprocessofHirePurchaseandInstalmentSystem 

CO7:DemonstratingknowledgeofCorporate Accounting. 
 

 LO7.1:Definethe concept of CorporateAccounting and itslegal provisions. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 S S S S S S S M M M 

CO2 S S S S S S S M M M 

CO3 S S S S S S S S S S 

CO4 S S S S M S S S S S 

CO5 S S S S M S S S S M 

CO6 S S S S M S S S S S 

CO7 S S S S M S S S S S 
 

 

 

 
UNIT Contents L T P 

I 

Recording 

andPresentatio

nofAccounting

Transactions(1

5Marks) 

Preparation of Financial 

Statements:Preparation of Trial

 Balance

 includingadjustments and 

 preparation of

 FinancialStatements. 

08 

 

 

 

 

02 

- 

 

 

 

 

- 

 
 

- 

- 

 

 

 

 

- 

 
 

- 

FinancialAccountingPrinciples: 

The nature of financial accounting principles –

Basic concepts and conventions: entity, 

moneymeasurement,goingconcern,cost,realizatio

n,accruals,periodicity,consistency,prudence(cons

ervatism),materialityandfulldisclosures. 

 Financialaccountingstandards: 

Concept,benefits,procedureforissuingaccounting 

standards in India. Salient features ofFirst-

TimeAdoptionofIndianAccountingStandard(Ind-

AS),InternationalFinancialReportingStandards(I

FRS):-Needandprocedures. 

 

03 
  

II 

Accounting

Process 
(15Marks) 

AccountingforPartnershipFirm: 

Admission,Retirement,DeathandDissolutionofFi

rms; 

10 02 01 

 SingleEntrySystem: 

Meaningofsingleentryorincompleterecordsanddist

inction between single 

entryv/sdoubleentry;statementofaffairsandascert

ainmentof profit under 

singleentrysystem;conversionintodoubleentrysyst

em– steps involved – 

missing figures – comprehensive

 problemsrelatingto conversion. 

 

05 
 

02 
 

01 

III PreparationofAccountsofNot-for-profit 06 01 01 

Accountingfor Organisation:    

Not-for-profit Introduction, Preparation of Receipts and    

Organisation PaymentAccount,  Income  and  Expenditure    

and Account,BalanceSheet,Distinctionbetween    

Depreciation ReceiptsandPaymentsaccountandIncomeand    

Accounting ExpenditureAccount,Peculiaritemsusedinthe    

(15Marks) AccountsofNon-TradingConcerns.    



 DepreciationAccounting: 

Thenatureofdepreciation.Theaccountingconcepto

fdepreciation.Factorsinthemeasurementofdepreci

ation.Methodsofcomputingdepreciation:straightli

nemethodanddiminishingbalancemethod;Dispos

alofdepreciableassets-changeof method. 

04 01 01 

IV 

Accounting 

forHire 

Purchase,Instal

ments, 

andIntroduction 

toCorporateAcc

ounting 

(15Marks) 

Hire Purchase and Instalment 

System:Calculation of  interest, partial

 and fullrepossession,Hire 

purchasetrading(totalcashprice basis),

  stock and  debtors’ 

 system;InstalmentPurchaseSystem. 

06 

 

 

07 

01 

 

 

01 

01 

 

 

01 

Introduction to Corporate 

Accounting:Meaning  and

 Importance of 

 Corporateaccounting.BooksofAccount

s;legalprovisionsrelatingtobooksofaccounts,legal

provisionsrelating to  financial

 statements. Report

 ofDirector’sorBoard’sReport,auditofco

mpanyaccounts.(AsperCompany’sAct,2013).Bo

ok-Buildingprocess ofallotment ofshares 

 TOTAL 49 08 06 

 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

o TwoSessionalExamination - 10marks each 

o Other(any two) 10 x 2= 20 marks 

o SeminarPresentationonanyoftherelevanttopics 

o Assignment 

 

 
SuggestedReadings: 

1. S.N.Maheshwari,and.S.K.Maheshwari.FinancialAccounting.VikasPublishingHouse,New

Delhi. 

2. DeepakSehgal. FinancialAccounting. VikasPublishing HHouse,NewDelhi. 

3. BhushanKumarGoyalandHNTiwari, FinancialAccounting,InternationalBookHouse 

4. Goldwin,AldermanandSanyal,FinancialAccounting, CengageLearning 

5. Tulsian,P.C.FinancialAccounting,PearsonEducation. 

6. CompendiumofStatementsandStandardsofAccounting.TheInstituteofCharteredAccountant

sofIndia, New Delhi 

Note:Latesteditionof thetextbooksshouldbeused. 
 

 

 

 

 

 

 

 



CourseTitle: PrinciplesofInsurance 

CourseCode: Minor2 

NatureoftheCourse:Minor 

CourseCredit:04Credits. 

Distribution of Marks: 60 (End Sem) + 40 (In-Sem) 

LearningObjectives 

Thecourseaimstofamiliarizethestudentswiththestocktradingmechanismfunctioningin 

India. 

CourseOutcome: 

CO1:DemonstrateunderstandingofsignificanceofInsuranceindifferenteconomicdevelopment

of society 

LO1.2:Discussdifferentclassesofinsurance,differentterminologiesused 

ininsuranceCO2:Demonstrateunderstandingof different principles ofInsurance. 

LO2.1:UnderstandingofPrinciplesofInsurableInterest,PrincipleofIndemnity,Principleof 

Subrogation etc. 

CO3: Demonstrate understanding of Introduction to Life Insurance Policies and 

Annuity.LO3.1:Explain theevolution,growth, and principlesofLifeInsurance. 

LO3.2:DiscusstheLife InsuranceOrganizationsinIndia; 
 

CO4:ApplicationofvariousMarket-Operationsof Insurancecompanies 
 

LO4.1:Discussoperationofintermediaries-SpecialistInsurancecompanies;

 Powerand

FunctionsofIRDA; Roleof regulatorsand otherbodies. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 
 

 

 

Unit Contents L T P 

Unit- I: 

Concept

 of

Insuranceter

minology 

ManagementofRiskbyIndividualsandInsurersDifferent

ClassesofInsurance;

 ImportanceofInsurance;

Insuranceterminology-FixingofPremiums—

RiderPremiums,Surrendervalue,

 Paidupvalue;Reinsuran

ce.RoleofInsuranceinEconomicDevelopmen 

8 2 4 



(12Marks) 
tandSocialSecurity    

Unit-

II:Insura

nceprod

uctsandc

ontracts 

(12 
Marks) 

InsuranceContractTerms;

 HistoryofinsurancePrinci

plesofInsurance:PrincipleofInsurableInterest,Principle

ofIndemnity,PrincipleofSubrogation,PrincipleofContri

bution,Relevant 

InformationDisclosure,PrincipleofutmostGoodFaith,Rel

evanceofProximate cause, Types of insurancePersonal, 

Commercial,Healthand Life;Types ofI 

nsurancecompanies-Insurance Life Cycle-

Underwriting, PolicyServicing,Claims. 

8 2 4 

Unit- III 

Introduction 

toLifeInsuranc

ePoliciesandA

nnuity 

(12Marks) 

Meaning and 

evolution,growth,andprinciplesofLifeInsuranceLifeI

nsuranceOrganizationsinIndia; Competition and 

RegulationofLifeInsurance 

Types of Life Insurance Policies – Term, Whole 

Life,Endowment, Unit Linked and with or without 

ProfitPolicies Insight into Annuity-Concept of 

Annuity -Types of Annuities–Fixed Annuity, Fixed 

IndexAnnuity, VariableAnnuity;InsightintoGroup 

Insurance 

1 

0 

2 2 

Unit-IV 

Non-

LifeInsu

rance (12 
Marks) 

Concept of Non-Life Insurance;Types of Non-

LifeInsurance products;Non-life policies features 

andBenefits;working ofHealthcare Insurance 

KeyChallenges of HealthcareIndustry;Difference 

Between Life Insurance and Non-LifeInsurance 

9 2 2 

UnitV 

Regulatoryfram

ework

 for

Insurance 

(12Marks) 

ConstituentsofInsuranceMarket-

OperationofInsurancecompanies 

Operation of intermediaries-Specialist 

Insurancecompanies;Power andFunctions of IRDA; 

Role ofregulators and otherbodies 

8 2 4 

 
Total 

43 10 16 

 

ModesofIn-Semesterassessment:40Marks. 

 

Two sessional Examinations: 20 

Marks.Others(AnyTwo): 2 x10 

MarksAssignment 

GroupDiscussion(onsomespecificinsurancepolicies)Se

minarpresentation, 

VisitingInsuranceofficesandtalkingwith 

theofficialsmostlydealingwithsalesandMarketingand makinga report. 

 

 

SUGGESTEDREADINGS: 

 

1. PrinciplesofInsurance:PublicationoftheInsuranceInstituteofIndia 

2. PrinciplesofInsurance :TeluguAcademy,Hyderabad 

3. GuidetoRiskManagement:SagarSanyal 

4. PrinciplesofInsurance : Dr V Padmavathi, Dr VJayalakshmi–

PBP5.InsuranceandRiskManagement :P.K.Gupta 



6. InsuranceTheoryandPractice :TripathiPHI 

7. PrinciplesofInsuranceManagement:NeelamCGulati,ExcelBook 

Title of the Course : EVENT MANAGEMENT 

Course Code :  SEC-2 

Natureof theCourse

 :SkillEnhancementCourse(SEC)C

ourseCredit :  03credit 

DistributionofMarks :60 (EndSem) +40 (In-Sem) 

 
COURSEOBJECTIVES: 

 Tounderstandthevariousconceptsandtechnicalnitty-

grittiesoftheeventmanagementindustry. 

CourseOutcome:After studying thiscourse,thestudents shouldbeable 

toidentifythevariousprospectsand operationalmechanicsoftheeventmanagementindustry. 

 CO1:Demonstrateunderstandingofthebasiccharacteristicsofeventsandprinciplesofeventma

nagement. 

 LO1.1:Explainthehistoricalandmodernperspectivesofeventmanagement. 

 LO1.2:Explainthescopeoftheeventsmarket and therole ofthe eventmanager. 

 CO2:Demonstrateunderstatingofthelogisticsandbudgetarydimensionsofeventmanagement. 

 LO2.1:Enlistandexplaintheworkingsofvariousconstituentsofthelogisticsframework

ofevent management. 

 LO2.2:Draw focustothebudgetaryconsiderationsofmanagingevents. 

 CO3:Analyzethevarious aspects ofevent planning. 

 LO3.1:Examineandexplaintheinterplayofeventprotocol,planningtoolsandstaffmana

gement in event planning. 

 LO3.2:Explaintheneedandimportanceofwork permitsofvaryingtypes. 

 LO3.3:Describedifferenttypesofleadershipabilitiesandskillsrequiredformanaginge

mployees aswell ascustomerswhilemanagingevents. 

 CO4:Analyzevarious componentsof theeventmarketingfunction. 

 LO4.1:Demonstratetheapplicationofmarketingmixelementsineventmarketing. 

 LO4.2:Demonstratetheapplicationofpromotionmixelementsineventmarketing. 

 LO4.3:Explaintheneedforbrandingineventmanagement. 

 CO5:Analyzetheroleofcommunicationand publicrelations in eventmarketing. 

 LO5.1:Explainthemethodsandtechniquesofemployeecommunicationincontextto 

theindustry. 

 LO5.2:Describethechallengesofeffectivecommunicationinthecontextofemployeesa

nd customers. 

 CO6: Demonstrate knowledge about the risk elements associated with

eventmanagement. 

 LO6.1:Describethecharacteristicsofdifferentstakeholdersandtheirshareinassociated

risks. 

 LO6.2:Evaluatepossiblerisksassociatedwitheventmanagementandwaystohandlethe

same. 

CognitiveMapofCourseOutcomeswithBloom’s Taxonomy 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 S M M M S S M M M M 

CO2 S M M M S S M M M M 

CO3 S S S S S S M M M M 

CO4 S S S S S S M M M M 

CO5 S S S S S S S S S S 

CO6 S S S S S S M M M S 
 

 

 

 

 

 

 

 

UNIT CONTENTS L T P 

I. Principles 

ofEventManageme

nt 

20marks 

Historicalperspective,Introductiont

o Event 

Management,Characteristics of 

events, Scope ofEvents Market, 

Requirements ofEventsManager 

07   

LogisticsofEventManagement,I

nitial Planning, 

Visualisation,Monitoring the 

Budget, CriticalPath 

05  02 

II. Event 

PlanningandMark

eting 

20Marks 

Preparing event protocol, use 

ofplanningtools,dresscode,staging,

staffing, leadership skill 

andmanagement, guest 

demographics,workpermits 

06 02 02 

Process of event 

marketing,marketing mix, 

sponsorship,advertising, event 

publicity, imageand branding, use 

of other non-conventional mode 

for eventmarketing 

06 02  

III. 

Communication,P

ublic 

RelationsandRisk

Handling 

20Marks 

Public Relations – 

Overview,Strategy & Planning, 

Techniques,Journalism, Blogs, 

Employeecommunications, 

Lobbying,CommunityRelations, 

07 02  

Event Risk Assessment, 

VariousServiceProviders/Organiza

tions/Stakeholders, 

CrisisCommunications 

04   

 TOTAL 35 06 04 



**L=Lectures,T=Tutorials,P =Practical 

 

 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

o TwoSessionalExamination - 10 x 2= 20 marks 

o Other(any two) 10 x 2= 20 marks 

o SeminarPresentationonanyoftherelevanttopics 

o FieldVisit 

o Assignment 

 

 
References: 

Abson,E.,Kennell,J.,Wilde, 

N.,Bladen,C.(2017).EventsManagement:AnIntroduction.United 

Kingdom:Taylor & Francis. 

Genadinik, A. (2015). Event Planning: Management & Marketing for Successful Events. 

UnitedStates: CreateSpaceIndependent Publishing Platform. 

Quinn, B. (2013). Key Concepts in Event Management. United Kingdom: SAGE 

Publications.TheBusiness ofEventsManagement.(2014).United Kingdom:PearsonEducation. 

Shone, A., Parry, B. (2013). Successful Event Management: A Practical Handbook. 

UnitedKingdom: CengageLearning. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

IN COMMERCE (Banking and Insurance) 3rd Semester  
 

Title of the Course: Entrepreneurship 

CourseCode:C-4 

Nature of the Course: 

CORECourseCredit:04 Credits 

Distributionof Marks:60(EndSem) +40 (In-Sem) 

 

CourseObjective:Thispapershallhelpstudentstounderstandsomeimportantconce

pts and practices of entrepreneurship and induce them to 

undertakeentrepreneurshipasacareer. 

COURSEOUTCOME: 

 CO1:Explorethefundamentalconcepts ofentrepreneurship: 

 LO1.1:Identifyimportantconceptsandtermsrelatedto entrepreneurship. 

 LO1.2:Explainthebehaviouralpatternsofentrepreneurs 

andhowtheydifferfrommanagers. 

 CO2:Analyzecompetingtheories ofentrepreneurship: 

 LO 2.1: Identify key theories of entrepreneurship, such as those advanced 

bySchumpeter,Walker, andDrucker. 

 LO2.2:Applythetheoryoftransactioncost toanalyzeentrepreneurialdecisions. 

 CO3:Evaluatethe relationshipbetweenentrepreneurshipandeconomicdevelopment: 

 LO3.1:Exploretheopportunities,challenges,andsolutionsforentrepreneurialdevel

opment,particularly in theNortheast region. 

 LO3.2:Assessthe impactofentrepreneurial 

developmentoneconomicgrowthandrecommend solutions to 

regionalentrepreneurial issues. 

 CO4:StudytheBehaviouralPatternsofEntrepreneurs 

 LO4.1:Explorehowpsychologicalandsocialfactorsinfluence 

entrepreneurialactivity. 

 LO4.2:Considertheir 

personalbehavioraltendenciesandhowtheyconnectordifferfrom successful 

entrepreneurial traits. 

 CO5:Analyze IndustrialPoliciesandTheir ImpactonEntrepreneurship. 

 LO5.1:Developrecommendationsforpolicychangestomoreeffectivelyenco

urageentrepreneurship. 

 LO5.2:Considertheeffectivenessofgovernmentalpoliciesin 

promotingentrepreneurialgrowth and development. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 



CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 M M M M S S M S S M 

CO2 M M M M S S M S S M 

CO3 M M M M S S M S S S 

CO4 M M M M S S M S S S 

CO5 M M M M S S M S S M 
 

 

 
 

UNIT CONTENTS L T P 

1 Introduction–TheEntrepreneur– 09 - - 

(15 Definition;Evolution  of  the  term    

Marks) entrepreneur,whoisanentrepreneur,    

 entrepreneur and enterprise,    

 entrepreneurs and managers,    

 behaviouralpatternofentrepreneurs.    

2 Competing Theories of 13 02 02 

(15 Entrepreneurship – Definitions of    

Marks) entrepreneurship, characteristics of    

 entrepreneurship, A conceptional    

 model,viewsofSchumpeter,Walker    

 and Drucker. Theories of    

 entrepreneurship, The theory of    

 invisible cost or the theory of    

 transactioncost.    

3 Entrepreneurship and Economic 16 02 - 

(15 Development:Factorsimpedingthe    

Marks) growthofentrepreneurship,howto    

 encourageentrepreneurship;    

 Prospects,problemsandsolutionsfor    

 entrepreneurial development (with    

 special reference to North East).    

 IndustrialPoliciesofthestateof    

 Assam    

4 EntrepreneurialDevelopment 12 03 04 

(15 ProgrammesinIndia:entrepreneurial    

Marks) development programmes – their    

 relevanceandachievements,roleof    

 government in organising such    

 programmes.    

 TOTAL 50 07 06 

 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination  - 10 x 2= 20 marks 

 Other(any two) 10 x 2= 20marks 

o Groupdiscussion 

o SeminarPresentation 

o Assignment 

 

 

 

 

 



Suggestedreadings: 

1. Khanka S S: "Entrepreneurial Development" S Chand; Reprint Edn. 2006 

edition(December1, 2007) 

2. Dr P T Vijayashree& M Alagamma: "Entrepreneurial Development and Small 

BusinessManagement"MarghamPublications; 2016thedition (1 January2010) 

3. Vasant Desai: "Entrepreneurial Development" Himalaya Publishing House 

(1September2014 



 

TitleoftheCourse:INDIAN BANKINGREGULATIONS 

Course Code: 

MINCOM3Nature of the 

Course: 

MinorCourseCredit:04 

credits 

DistributionofMarks: 60(EndSem)+40(In-Sem) 

 

Objective:Toacquirean introductoryknowledgeoflawandpracticerelatingtoIndianBanking. 

 
CourseOutcome: 

 

CO1:UnderstandvariousActsimplemented bytheregulatorsofthefinancialmarkets. 
 

LO1.1:Citeexamplesofthevariousauthoritiesandtheirpowersandfunctionswhiledealingwiththeparti

cipants. 

CO2:DemonstratetheunderstatingofvariousprovisionsofActdealingwithoperationalaspectsofbank 

operation. 

LO2.1:Explainhowtoapplyvariousrulesfor functioningabankinIndia andabroad.CO3: 

Understanding various powers and management of Reserve Bank of 

IndiaLO3.1:Describeconstitution ofboard ofdirectorsand theirrights. 

LO3.2:Discuss banks shareholdersand theirrights. 
 

LO3.3:ConceptualclarityCRR,SLR,cashcurrencymanagementetc.CO4

:Understand the legal natureof Bankers. 

LO4.1:Describethe rightsand dutiesof customer 
 

LO4.2:Describetheconceptofcustomerrelationshipmanagementinbankingindustry. 

 
 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
 

Knowledge

decision 

remember Understand apply analyze evaluate create 

Factualkno

wledge 

CO1 C02     

Conceptual 

knowledge 

  CO3,CO4    

Procedural

knowledge 

  CO4  CO4  

Metacognitive 

knowledge 

      

 

MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 



UNITS CONTENTS L T P 

I 

(15Marks) 

Overview of Banking 

Regulations:Provisions of RBI

 Act 1935,

 BankingRegulationAct1949,Prev

entionofMoneyLaunderingAct, 2002. 

12 02 - 

II 

(15Marks) 

GovernmentandRBI’sPowers: 

OpeningofNewBanksandBranchLicensing; 

Constitution of Board of 

DirectorsandtheirRights;Banks’Shareholdersa

ndtheir Rights; CRR and SLR Concepts; 

Cash-

CurrencyManagement;Windingup:Amalgama

tionand Mergers. 

14 02 - 

III 

(15Marks) 

PowerstoControlAdvances: 

Selective Credit Control:Monetary and 

CreditPolicy; Audit and Inspection, 

Supervision andControl - Board for Financial 

Supervision - itsScope and Role; Disclosure 

of Accounts 

andBalanceSheets;SubmissionofReturnsto 
RBI;CorporateGovernance. 

14 02 - 

IV 

(15Marks) 

LegalNatureofBanker: 

CustomerRelationshipandtheirMutualRightsa

ndDuties;SpecialCategoriesofCustomersviz.C

orporations,PartnershipFirms, Hindu Joint 

Families, 

UnincorporatedBodies,Trusts,JointAccountH

olders,Minors,NomineeAccounts,Liquidator,

MercantileAgents,Non-ResidentIndians. 

12 02 - 

 TOTAL 52 08 - 

**L=Lectures,T=Tutorials,P=Practical 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination  - 20 marks 

 Other(any two) 10 x 2= 20 marks 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 FieldSurvey 

 

SuggestedReadings: 

1. M.L.Tannan,revisedby:BankingLawandPractice,Wadhwa&Company,Nagpur 

C.R.Datta&S.K.Kataria 

2. A.B.Srivastavaand:Seth’sBankingLaw,LawPublisher’sIndia(P)Limited;K.Elumalai 

3. R.K.Gupta:BANKINGLawandPracticein3Vols.ModernLawPublications. 

4. Prof. Clifford Gomez:BankingandFinance-Theory, Law andPractice,PHILearning 

PrivateLimited 

5. J.M.Holden:TheLaw andPracticeofBanking,UniversalLawPublishing. 
 

Note:Latest edition of textbooks maybeused. 



 

Title of the Course : FINANCIALMARKETANDINSTRUMENTS 

Course Code : GEC-3D 

Natureof theCourse :  Generic Elective Course 

(GEC)CourseCredit : 03 Credits 

DistributionofMarks : 60(End Sem) + 40 (In-Sem) 

 

CourseObjectives: 

 Tounderstandthebasicsof IndianFinancialMarkets. 

 Tounderstandtheroleoffinancialmarketsanddifferenttypesoffinancialinstruments. 

 Toacquaintstudentswithforms offinancialmarketsandtheuseof financialinstruments. 

 

CourseOutcome: 

 

CO1.Understandtheimportanceandcompositionoffinancialmarket.LO1

.1:Explain thefunctions andstructureof financial\al market. 

CO2: Explain the role of financial market in the economic 

development.LO2.1:Comparethevarious 

financialinstrumentsavailableinthe market.CO3:Explain 

theroleofprimaryand secondary markets. 

LO3.1:Distinguishtheroleandservicesbetweentheprimarymarketandsecondarymarket. 

CO4:Analyzethenewdevelopmenttakesplaceinthefinancialmarketandfinancialinstitutions. 

LO4.1:Explainhowfarthemarkethas acceptedthe newerversionof financial services. 

CO5:Developskillfortakingpartinthesecuritymarketasalearner investor/trader. 

LO5.1:Explainthepre-requisitesfortrading/investinginthestockexchange. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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     CO5 

 
 

Mappingof CourseOutcomesto Program Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 

CO5 S M M S S S M S S M S 
 

 
 Contents L T P 

I 

Introduction 

tofinancial 

marketand 

instruments(15

Marks) 

Introductiontofinancialmarket-

Meaning,Components,needandimportanceandfunctionso

fFinancialMarkets.StructureoffinancialmarketinIndia. 

06 

 

 

 

 

06 

- 

 

 

 

 

02 

- 

 

 

 

 

- 

Financialmarketandeconomicdevelopment,recentdevelo

pmentinfinancialmarket,TypesandSegmentsofFinancial 

Markets. 

II 
MoneyMarket- 

Overview,features, Need and 

importance,functionsandbenefits,recent developmentin 

money market. 

04 - - 



organization 

andinstrumen

ts(15Marks) 

Money market Instruments: Call/Notice/Term 

Money,TreasuryBill(T-Bills), 

CommercialBill,RepurchaseAgreement(Repo&Reverse

Repo),CommercialPapers(CPs),CertificateofDeposits(C

Ds),Money 
MarketMutualFund(MMMFs) 

 

 

05 

 

 

02 

 

 

01 

III 

Primary 

CapitalMarket 
(15Marks) 

Primary market (new Issue Market), methods of 

raisingfinance in primary market, Initial Public 

Offering, BookBuildingprocess 

06 02 01 

IV 

SecondaryCapi

talMarket(15M

arks) 

Secondarymarket:Overview,needandimportance,Interm

ediariesinSecondaryMarket,DevelopmentinSecondarym

arket,Shares,stocksandbonds,Derivativesmarket, forex 

market. 

 

05 
 

02 
 

02 

New Financial Instrument- Floating Rate bonds, 

DeepDiscount bonds, Differential shares, Collateralized 

DebtObligations,Municipal Bond, etc. 

 

03 
 

02 
 

- 

 TOTAL 35 10 04 

 
 

**L=Lectures=Tutorials =Practical 
 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination  - 20Marks 

 Others(Anytwo) - 10 x 2= 20 marks 

o Groupdiscussion 

o SeminarPresentation 

o Assignment 

 
ReferenceBooks: 

1. Pathak,Bharati,V; 

IndianFinancialSystem;PearsonIndiaEducationServicesPvt.Ltd.5eNoida. 

UttarPradesh.India. 

2. Khan,M.Y.: India Financialsystem,TataMcGrawHill.NewDelhi. 

3. SrivastavaR.M;Managementof IndianFinancial 

Institution;HimalayaPublicationhouseMumbai 2ndedition. 

4. Bhole,LM,“FinancialInstitutionsandMarkets”,TataMcGrawHill. 

Giddy,I.H;GLOBALFinancialMarkets,A.I.T.B.S.,Delhi 

 

 

 

 

 

 

 

 

 

 

 

 



 

Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

In Commerce (BankingandInsurance) 

DETAILEDSYLLABUSOF 4thSEMESTER 

 

 

Title of the course: Business Environment   

CourseCode: C-5 

NatureoftheCourse:CORECourseCredit:4 

DistributionofMarks: 60 (EndSem)+40 (InSem) 

 

CourseObjective: 

Toimpartknowledgeaboutbusiness andthe externalforces thatinfluencebusiness. 

CourseOutcome: 
 

 CO1: Understand the concept of Business environment. 

 LO1.1: Cite examples of different factors that affect a business 

establishment. 

 CO2:DemonstratethefactorsofBusinessenvironmentandtheirimpactonbusiness. 

 LO2.1:Identifythevariousfactorsandhowtheyaffectinbusinesspoli

cy decisions and its implementation. 

 CO3: Analyze the ethical issues in business, Environmental Scanning. 

 LO3.1: Explain the ethical business issues and scanning of the 

same to judge the impact 

 CO4: Identify various internal and external factors that affect a business. 

Applythe theories of motivation 

 LO4.1: Explain and differentiate contemporary theories of motivation. 

 CO5: Analyze the impact of various such factors and how it plays role 

in business performance. 

 LO5.1: Explain various environmental factors and can identify 

the positive and negative factors that contribute to business 

environment. 

 LO5.2: Implement suitable strategies to deal with different 

factors of business environment. 

 CO6: Apply the concepts of Business process outsourcing (BPO), KPO 

in the business on experimental basis. 

 LO6.1: Explain the ways how to take advantage of BPO, KPO, 

digital economy, E-Commerce platform. 

 CO7: Identify the legal provision relating to protection under the cyber 

law, analyse the impact of information technology and its impact on 

business environment. 

 LO7.1:Usetheadvantageofcyberlawsfor 

protectingfromfinancialscamunderthe provisions of IT Laws. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 



CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 S S M S M M M M M M 

CO2 S S M S M M M M M M 

CO3 S S M S M S S S M M 

CO4 S S M S M S S S M S 

CO5 S S S S S S S S S S 

 

L=Lectures,T=TutorialsandP=Practical 

Total class = 56 (L=50, T= 6/2, P=6/2) 

 Twosessionalexamination 10markseach 

 Others(any oneof the following)

 1

0markseachSeminarpresentation onany oftherelevant topics 

Study(byvisiting)oneselectorganisation. 

Assignmentfroma reallifesituation ofanorganisation. 

 

REFERENCES: 

1. K. Aswathappa, Essentials of Business Environment, Himalaya Publishing 

House Pvt. Ltd,Ninth Edition 2007. 

2. Rosy Joshi, Sangam Kapoor, Business Environment, Kalyani Publishers, 

Third Revisededition 2011. 

,3.FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse,Hi

malayaPublishingHousePvt. Ltd., 22nd Edition 2013. 

4. M.Adhikari-BusinessEnvironment.Sultan Chand&Sons.Delhi 

5. Misraand Pun-Business Environment 

6. DuttaR.andSundaram, K.P.S-BusinessEnvironment 

ChidambaraK-BusinessEnvironment, VikasPublishing House 

 

 

Unit Contents L T P 

 

Unit 1 

 

Marks15 

Meaning- Scope and Characteristics of Business Environment—Factors 

affecting micro and macro environment, Significance for economic 

policies and decisions in organizations.  

Environmental Scanning. Economic Environment, Cultural Environment. 

Characteristics of the Indian Economy, factors affecting the economy, 

economic resources (natural, i n d u s t r i a l  a n d  

t e c h n o l o g i c a l ) i m p a c t  o f  l i b e r a l i z a t i o n , 

privatization,globalizationanddigitizationonIndianbusiness. 

12 1 1 

 

Unit 2 

 

Marks15 

Environment- Internal to the Enterprise (Micro) -Value System, 

Management Structure and Nature, Human Resource, Company Image 

and Brand Value, Physical Assets, Facilities, Research & Development, 

Value creation of Intangibles, Competitive Advantage. 

External to the Enterprise (Macro)Suppliers, 

Customers,MarketIntermediaries;MacroDemography,Natural,Legal&Poli

tical, 

Technological,Economy,Competition,Socio-culturaland International; 

14 1 1 

Unit 3 

 

Marks15 

Emerging Trends in Business Concepts, Advantages and Limitations-

Franchising, 

Aggregators,BusinessProcessOutsourcing(BPO)&KnowledgeProcess 

Outsourcing (KPO); E-Commerce, Digital Economy. 

12 2 2 

Unit 4 

Elements ofInformation Technology ActCyberspace; Cyberlaws;Scope 

ofCyberLaws;ClassificationofCyberCrime;InformationTechnology 

12 2 2 

Marks15 
Act2000(withlatestamendments);RegulationofCertifyingAuthorities; 

Adjudication.Financialscamanditsimpactonbusiness environment. 

   

 Total 50 6 6 



 

 

 

 

 

 

 

 

 

 

Course Title: Advanced Marketing Management 

CourseCode:C-6 

NatureoftheCourse:Core 

CourseCredit:4 credits 

Marks:60(End Sem)+40(In Sem) 

CourseObjectives: 

Theobjectiveofthecourseisto help thestudents understand: 

 Theconcepts ofmarketing.

 Theknowledgeof consumerbehaviour.

 Theprocess ofmarket segmentation.

 Theconcept ofmarketing mix.

 Thesignificanceofmarketingresearch.

CourseOutcome: 

CO1:GrasptheComponentsof theMarketing Mix:

LO1.1:Discusshowthevariousaspects 

ofthemarketingmixinteracttoachievemarketingobjectives.

LO1.2:Developadetailed marketingstrategyfordifferentproductorservice.

CO2:AnalyzeConsumerBehaviorandProductStrategies

LO 2.1: Explain product characteristics, classifications, planning and 

development,productmix, and productlifecycle.

LO2.2:Assesstheinfluenceofcustomerbehaviorunderstandingonproductstrategydesign.

CO3:ExplorePromotionStrategiesandService Marketing

 LO3.1:Discusstheuniquechallengesandstrategiesofservicemarketing.

LO3.2:Developapromotionstrategyincorporatingvariouselementsofthepromotionmix.

CO4:Have afirmGraspthe conceptsand importanceof brandingand packaging.

 LO4.1:Outlinedifferenttypesofbrandsandpackagingfeaturesand types.

LO 4.2: Assess the value of excellent branding and packaging in establishing a 

strongmarketpresence.

CO5:DevelopandApplyMarketingResearch:

LO5.1:Identifytheobjectives,importance,andmethodsofmarketingresearch.

LO5.2:Analyzemarketing researchdatatogainmeaningfulinsightsand 

guidemarketinginitiatives.

CO6:Getacquaintedwithemergingmarketingconceptsand trends.

LO6.1:Identifykeyemergingmarketingconceptssuchasservicemarketing,socialmarketing,a

nd onlinemarketing.

LO6.2:Applyemergingmarketingconceptstodevelopinnovativemarketingstrategies.



CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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Mappingof CourseOutcomesto Program Outcomes 
CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S M M M M S M M M M M 

CO2 S S S M S S M M M S M 

CO3 S S S S S S S S M M M 

CO4 S S S S M S S M M S S 

CO5 S S S S S S S M M M S 

CO6 S S S S S S M M M M S 
 

 

 

UNIT CONTENTS L T P 

I 

(15Marks) 

Meaning,DefinitionandClassificationofMarket; 

Marketing:Concepts,Features,Objectives, Importance; 

MarketingFunctions,Marketing Environment; MarketSegmentation: 

BasesandCriteria; MarketingMix: The4 +3Ps of Marketing.  

12 2 2 

II 

(15Marks) 

Consumer Behavior: Need and Importance,

 BuyingMotives, Consumer Decision Making 

Process, Types of Consumer Behaviour. 

Product:Features, Classification, Product Planning and Development, Product Mix, Product Life Cycle. 

Brand:BrandvsBranding,TypesofBrand,NeedforBranding, Process 

of Branding. 

Brand:BrandvsBranding,TypesofBrand,NeedforBranding, Process 

of Branding. 

12 2 2 

III 

(15Marks) 

Price:ImportanceofPrice.Pricing:Objectives,Determinants,and 

Methods 

Promotion:Need,ImportanceandObjectives,PromotionMix. 

PsofService Marketing. 

12 2 2 

IV 

(15Marks) 

Place: ChannelsofDistribution:Types, Functions, Choice of 

Distribution Channels, Physical Distribution, 

Packaging:FeaturesandTypes. 

MarketingResearch:Objectives,Importanceand Methods. 

SomeImportantMarketingConcepts:ServiceMarketing,SocialMarketi

ng, Online Marketing, Direct Marketing 

12 2 2 

 TOTAL 48 8 8 

L=Lectures,T=Tutorials,P=Practical 

Total class = 56 (L=48, T= 8/2, P=8/2) 

 

ModesofIn-SemesterAssessment: (40Marks) 

 OneSessionalExamination 10Markseach

 Other(AnyOne) 10Markseach

o GroupDiscussion 

o Assignment 

o SeminarPresentationonanyoftherelevanttopics 
. 

SuggestedReadings: 

ReferenceBooks: 

 PrinciplesofMarketing:AGlobalPerspectiveby 

PhilipKotleretal,PearsonPublicationTextBooks:

 MarketingManagementbyRSNPillaiandVBhagavathi,S.Chand,1st Edition,2010

 MarketingManagement:Concepts,Cases,ChallengesandTrendsbyGovindaraja

nMadabusi,PHIPublication

 MarketingManagementbyAmitKumarandJagdishRao,SahityaBhawanPublicat

ions,3rdRevisedEdition, 2017

 

 

 

 

 



 

Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

In Commerce (BankingandInsurance) 

DETAILEDSYLLABUSOF 5thSEMESTER 

 

 

Title of the Course: Banking Law and Practice 

CourseCode:C-11 

NatureoftheCourse:Major(Core) 

CourseCredit:04 Credits 

Distributionof Marks:60 (End Sem)+ 40 (In-Sem) 

 CourseOutcome:

 CO1:Understand historyof IndianIndustry anditsevolution,growthanddevelopment.

 LO1.1:Citeexamplesofgrowthofbankingorganizationwiththeservicesofferedby

them.

 CO2:Learnhowtoselectbanksbanktoavailbankingservicesforpersonalandoffici

aluse.

 LO2.1:Identifythevariousbankingproductsavailableinthemarketandtoselectwh

ateveris required so that can beavailed onlythat.

 CO3:Explainvarioustypesof banksavailable 

inIndiaandvariouslegalformalitiestobeadheredby banks to offerbanking 

services.

 LO3.1:Comparethevariousbankingplatformavailableandcandecideuponwhich

banktochooseto get banking service.

 CO4:IdentifymainprovisionsofNegotiableInstrumentAct,RBIActwhicharetofo

llowstrictly by the bankers.

 LO4.1:Explainhow totakespecialsecurity measureswhileusing bankingservices.

 CO5:Analyzethenewdevelopmenttakesplaceinthefinancialplatformandnewser

vicesadded to list of banking services.

 LO5.1:Explainhow farthemarket has acceptedthenewerversionofbankingservices.

 CO6 Understanding Grievance Redressal in the Banking Industry

 LO 6.1: Evaluate the common grievances faced by banking customers.

 LO 6.2: Ability to lodge a complaint related to banking services

 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy
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MappingofCourseOutcomesto Program Outcomes 
CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 

CO5 S S S S S M S M S M S 

CO6 S S S S S M S M S M S 

 

 

 

Unit Conte

nts 

L T P 




I 

15 

marks 

Introduction:Origin and growth of Banking in India, Evolution of Banking 

Laws, Definition of Bank, Services and functions offered by banks; Changing 

role of banks; Banking Regulation Act 1949 - important provisions, RBI Act - 

1934. 




12 




1 




1 


II 

15 

marks 

Banker & Customer Relationship: Definition of bank customer; General 

relationship and Special relationship; Special types of customers such as Minor, 

Lunatic, Married women, Joint accounts, Partnership accounts. Joint Stock 

Companies, Trust Accounts; Procedure of opening - operating and closing bank 

accounts; KYC Policy; Non-operative accounts. 




13 




2 




2 


III 

15 

marks 

NegotiableInstruments:Meaning and characteristics of Negotiable 

Instruments: Promissory notes, Bills of exchange, Cheques; Crossing of 

Cheques; MICR Cheques; Material alterations of Cheque; Endorsements and 

its types, Cheque bounce – causes and consequences, Meaning of Paying 

Banker and Collecting Banker 




12 




1 




1 




IV 

15 

marks 

Grievance Redressal Mechanism in Banking 

Grievance Redressal in Banking 

Grievance Redressal in Banking Industry- Overview, Importance.  

Common customer grievances. 

Grievance Redressal Mechanisms: Internal Mechanism and External 

Mechanism. 

Banking Ombudsman Scheme: Overview, Grounds of Complaint, 

how to file a complaint, grounds of rejection of the Complaint, 

Appeal Before the Appellate Authority. 

RBI's Integrated Ombudsman Scheme- Overview 






13 






2 






2 

 Total 
50 6 6 

L=Lectures,T=Tutorials,P=Practicals 

Total class = 56 (L=50, T= 6/2, P=6/2) 

 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 OneSessionalExamination 10Markseach

 Other(anyone) 10markseach

 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 

References: 
 

1. M.L.Tannan,revisedby 

C.R.Datta&S.K.Kataria:BankingLawandPractice,Wadhwa&Company,Nagpur 

2. A.B.SrivastavaandK.Elumalai:Seth’sBankingLaw,LawPublisher’s India(P)Limited 

3. R.K.Gupta:BANKINGLawandPractice. ModernLawPublications. 

4. J.M.Holden:TheLaw andPracticeofBanking,UniversalLawPublishing. 

5. S.N.Maheshwari,BankingLawandPractice - KalyaniPublishers. 

6. TP Upadhyaya: Introduction to Banking, Banalata Publisher E.Gordon&K.Natarajan, 

BankingTheoryLaw & Practice,HimalayaPublishingHouse 

 

 

 

 

 

 

 

 

 



 

5thSemester 

Course Title: Goods and Service Tax 

CourseCode: Minor5 

Nature of Course: Minor 

CourseCredits: 04Credits 

DistributionofMarks: 60(EndSem)+40(In-Sem) 

Course Objective: This course is intended to introduce the students to the structure 

of 

IndirecttaxinIndia.Theprinciplesofindirecttaxanddirecttaxesarealsobeenincludedforc

onceptualizationoftaxstructure. 

CourseOutcome: 

CO1:UnderstandtheconceptofindirecttaxandelaboratetheplatformindirecttaxinI

ndiancontext. 

LO1.1:Explainthebasic 

differencebetweendirectandindirecttaxalongwithpracticalexamples. 

CO2:UnderstandtheconceptofGSTwithitssignificance 

andcircumstanceswhyhavebeenimplemented. 

LO2.1:ExplainvarioustermsrelatedwithGSTwithreallifeexamplesand 

elaboratehowtheyworkedin practical. 

CO3:Understandaboutvariousregulatorybodies forGSTandGSTlaw. 

LO3.1:Explain variousguidelines providedby GSTlaw andothersupervisorybodies. 

CO4:UnderstandtheapplicabilityofCGST,SGSTandIGSTandincidentsfromwhereGSTis

notcharged. 

LO4.1:ExplainthedifferentsituationswhereCGST,SGSTandIGSTisapplieddifferently

andwhichauthority collect thesetaxes in different situations. 

CO5:Understandtheconceptofsupply,inputtaxcredit,compositionschemeavailable

underGST. 

LO5.1:Explainhowsupply,inputtax 

creditandcompositionschemesareworkingunderGSTandhow theseschemes can 

beavailable to us. 

CO6:UnderstandtheconditionsforGSTregistrationandtaxreturn. 

LO6.1:Explain thestepshow aperson can registerhisbusiness 

underGSTandImportanceofGSTregistration from both business and Customer 

pointof view. 

 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M M 

CO3 S S S S S M S M S S M 

CO4 S S S S S S S M S S M 

CO5 S S S S S M S M S M S 

CO6 S S S S S M S M S M S 

 

UNITS CONTENTS L T P 

Unit1 

(15Marks) 

Concept andfeatures of indirect taxes;Historyof indirecttaxes in 

IndiaPrincipalindirecttaxesinIndia.DirectandIndirectTaxes. 

12 2 2 

Unit2 

(15Marks) 

Goods and Services Tax(GST) Laws inIndia. Concept 

ofGST;NeedforGSTinIndia;FrameworkofGSTasintroducedin 

India;BenefitofGST. 

12 2 2 

Unit3 

(15Marks) 

ConstitutionalaspectsofGST;AuthoritiesunderGSTLaws.Levyandco

llectionofCGSTandIGST;a)ApplicationofCGST/IGST law, b) Concept 

of supply including composite 

andmixedsupplies,c)Chargeoftax,d)Exemption fromtax,e) 

Compositionlevy. 

12 2 2 

Unit4 

(15Marks) 

Basicconceptsof time andvalue of supply,Inputtax 

credit;Computation of GST liability. Registration; Tax invoice; 

CreditandDebitNotes;Electronicwaybill; Returns;Paymentoftax 

includingreversecharge. 

12 2 2 

 TOTAL 48 8 8 

L=Lectures,T=Tutorials,P=Practicals 

Total class = 56 (L=48, T= 8/2, P=8/2) 

 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination 20 Marks 

 Other 20Marks 

 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 

SuggestedReadings: 
 

 AnuragSinghal;HandbookonCentralGoodsandServicesTaxLaw;LawPublications.www. amazon.in 

 CAChitreshGupta,CAShilpiGupta;Goods&ServiceTaxAn Insightinto.2015www.amazon.in 

http://www/
http://www/


 VivekLaddha&PoojaPatwari;GST -Paper4:Taxation(SectionB:IndirectTaxes)(CA-
Intermediate),NewDelhi.Www.amazon.in. 

 ICAI study material on GST; available 
athttps://resource.cdn.icai.org/46249bos36354p4secBmodlinit.pdf. 

 

 

 

FIVE YEAR INTEGRATED POST GRADUATE PROGRAMME (FYIPGP) 

IN COMMERCE(BankingandInsurance) 

DETAILEDSYLLABUSOF 6thSEMESTER 

 

6th Semester 

Course Title: Indian Financial System 

CourseCode:C-12 

CourseCredit:4 

DistributionofMarks: 60(EndSem)+40(In-Sem) 

 

Courseobjectives: 

Onsuccessfulcompletionofthecourse,the Studentswillbeableto 

 Understandthefinancialsystem,Institutions,financialmarketsandservices. 

 AnalysetheconceptsrelevanttoIndianfinancialmarketandrelevance. 

 Understandconceptof financialservices,types andfunctions. 

 Understandthetypesoffinancial Instruments. 

 Demonstrateanunderstandingthefunctioningof stockmarkets 
 

COURSEOUTCOMES: 

CO1:Demonstrateanunderstandingonthestructureof FinancialSysteminIndia: 

LO1.1: Explain the constituents of Financial System. 

LO1.2:DiscussoverviewofFinancialSysteminIndia. 

CO2:Understandingthe functioningofFinancialInstitutions: 

LO2.1:DiscusstheworkingmechanismofvarioustypesoffinancialinstitutionsinIndia 

CO3:DemonstratingtheknowledgeofFinancialServicesandMechanismofStockExchangeinIndia: 

LO3.1:DiscussthevarioustypesoffinancialservicesprovidedinIndia. 

LO3.2:Explainthefunctioningofthestockmarketandgainingknowledgeontradingof securities in 

thestock exchange 

CO4:DemonstratingtheconstituentsofFinancialMarket: 

LO4.1:Explaintheconstituentsoffinancialmarketsandtheirworkingmechanism. 

LO4.2:Discuss thevariousinstrumentstradedinfinancialmarkets. 
 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
 

Knowledgedecision remember Understand apply analyze evaluate create 

Factualknowledge CO1 CO4     

Conceptual 
knowledge 

CO1 CO2,CO4  CO3   

Proceduralknowledge   CO3,CO4    

Metacognitive 
knowledge 

      

 

MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 



CO1 S S S S S S S M S M 

CO2 S S S S S M S S S M 

CO3 S S S S S M S M S S 

CO4 S S S S S S S M S S 

 

Units CourseContents L T P 

UnitI 

(15Marks) 

Overviewoffinancialsystem:-IntroductiontoFinancialSystem–Features, 

Constituents of Financial System; Financial 

Institutions;FinancialServices;FinancialMarketsand 

FinancialInstruments. 

12 2 2 

UnitII 

(15Marks) 

FinancialInstitutions: -CharacteristicsofFinancialInstitutions,Broad 

Categories – Money Market Institutions and Capital 

MarketInstitutions.ObjectivesandFunctionsofIndustrialFinanceCorp

orationofIndia,IndustrialDevelopmentBankofIndia,NationalSmallIn

dustrialDevelopmentCorporation,NationalIndustrial 

DevelopmentCorporation,RBIMeasuresforNBFCs. 

12 2 2 

UnitIII 

(15Marks) 

FinancialServices: –Meaning,Objectives,Functions,Characteristics; 

Types of Financial Services - Merchant Banking –Functions and 

Operations, Leasing, Mutual Funds, Venture Capital&Credit Rating; 

Functions of Stock Exchange; Stock Market Operations - 
Trading,SettlementandCustody(BriefdiscussiononNSDL&CSDL);Brief
discussion ofBSE, NSE 

12 2 2 

UnitIV 

(15Marks) 

Financial markets and instruments:- Meaning and Definition, 
RoleandFunctionsofFinancialMarkets,ConstituentsofFinancialMark
ets;MoneyMarketInstruments,CapitalMarketandInstruments; SEBI 
guidelines for Listing of Shares and Issue ofCommercialPapers. 

12 2 2 

 TOTAL 48 8 8 

L=Lectures,T=TutorialsandP=Practical 

Total class = 56 (L=48, T= 8/2, P=8/2) 

Modesof SemesterAssessment 40 marks 

Twosessionalexamination         10markseach 

 Others(any oneof the following) 10markseach 

 Visitanyfinancialinstitutionandprepareareport 

regardingitsstructure,functionsand performance. 

 Presentingthereportinaclassroomseminar. 
ReferenceBooks 

 L.M.Bhole,FinancialInstitutions&Markets,McGrawHill 

 Khan,M.Y, Indian FinancialSystem,McGraw Hill 

 Sharma,Meera,ManagementofFinancial Institutions,EasternEconomy Edition 

 BholeandMahakud, Financial InstitutionsandMarkets–Structure,Growthand 

Innovations,McGraw Hill Guruswamy, 

S.,FinancialServicesandSystem,McGrawHill 

 Edminister.R.O,FinancialInstitutions,Markets&Management,McGrawHill 

 Khan.M.Y, Indian FinancialSystem,VikasPub.House 

 H.RMachiraju, Indian FinancialSystem,Vikas Pub.House 

 E.Gorden&K.Nataraj,FinancialMarketsandServi

ces,HPHNote:Latest edition of text books may 



beused. 

 

 

CourseTitle:Micro Finance 

CourseCode:C-14 

Nature of Course: Core 

CourseCredits:04Credits 

DistributionofMarks: 60(EndSem)+40(In-Sem) 

 
CourseOutcome: 

 

CO1: Understand the inherent meaning of micro finance in 

Indian context.LO1.1:Cite the importanceof MicroFinance. 

CO2:Understandthevariouscomponentsofmicro finance. 

LO2.1:IdentifythevariousfinancialservicescoveredunderMicrofinances

cheme. 

CO3:ExplaintheroleoftheregulatorslikeNABARDindevelopingmicrofi

nancemechanism in thefinancial system. 

LO3.1: Compare the various banking platform offering micro finance 

and otherallied services available and can decide upon which bank to 

choose to get bankingservice. 

CO4:DemonstratetheimportanceofvariousMicroFinanceInstitutions(M

FIs)operatinginIndia. 

LO4.1:InterprettheimportanceofExaminetheimportanceofregulatorym

echanismprevailing and suggestif thereisany changeisrequired. 

CO5: Analyze the new development takes place in the micro finance 

scenario.LO5.1:Explainhowfarthemarkethasacceptedthenewerversion

offinancialservices. 

CognitiveMapofCourseOutcomeswithBloom’sTaxonomy 
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MappingofCourseOutcomestoProgram Outcomes 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 PO11 

CO1 S S S S S S S M S M S 

CO2 S S S S S M S S S M S 

CO3 S S S S S M S M S S S 

CO4 S S S S S S S M S S S 

CO5 S S S S S M S M S M S 

 

 

UNITS CONTENTS L T P 

Unit1 

(15Marks) 

IntroductiontoMicrofinance: 

MicroFinance:Concept,Nature,Scope,ImportanceandObjectives

ofMicrofinance,HistoricalEvolutionofMicrofinanceinIndia,Pote

ntial ofMicrofinanceinIndia 

12 02 02 



Unit2 

(15Marks) 

RegulatoryFramework: 

OverviewofRegulatorybodiesandauthoritiesinMicrofinance,Nee

doftheregulatoryFrameworkofmicrofinance, Role of NABARD 

as regulator of 

Microfinancesystem,RefinancingfacilitybyNABARD,RBI’srole

for 

facilitatingmicrofinanceservices 

12 02 02 

Unit3 

(15Marks) 

MicrofinanceInstitutions(MFIs): 

NeedofMicrofinanceInstitutions,PurposeandRoleofMicrofinanc

eInstitutions,GroupsofMFI:SelfHelpGroup(SHG),JointLiability

Group(JLP),GrameenModelBank,Rural Co-operatives, 

Challenges faced by MFIs in India, Roleof MicroUnits 

Development RefinanceAgency (MUDRA),CommercialBanks 

andMicrofinance 

12 02 02 

Unit4 

(15Marks) 

Emerging Issues and Trends in Microfinance in 

India:MicrofinanceModel:SHGBanklinkagemodel,Innovations

inMicrofinancedeliverychannels,RoleofMicrofinanceinPoverty

AlleviationandFinancialInclusionProblemsof 

MicrofinanceinIndiaandtheWayAhead 

12 02 02 

 TOTAL 48 08 08 

L=Lectures,T=Tutorials,P=Practicals 

Total class = 56 (L=48, T= 8/2, P=8/2) 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination 10x2=20Marks

 Other(anyone) 10x2=20Marks

 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevanttopics 

 
RecommendedBooks: 

 DasS.K.,MicroFinance andRuralDevelopmentinIndia,DVSPublishers,NewDelhi 

 Ghate,Prabhu,IndianMicroFinance:TheChallengesofRapidGrowth,SagePubli

cations,New Delhi 

 Karmakar,K.G.,RuralCreditandSHGs,MicroFinanceneedsandConceptsinIndia

,SagePublications, NewDelhi 

 Ledgerwood,J,MicrofinanceHandbook:AnInstitutionalandFinancialPerspective 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 
 

TitleoftheCourse:InsuranceRegulatoryFramework 

CourseCode:C-15 

NatureoftheCourse:Core 

CourseCredit:04Credits 

Distributionof Marks: 60 (EndSem) +40 (In-Sem) 

 
CourseOutcome: 

CO1: Understand the basics of insurance service, its importance to the people 

and otherstakeholders. 

LO1.1:Citeexamplesofthebasic principlesofinsuranceservices. 

CO2: History of Indian Industry and its evolution, growth and 

development.Learn howtoselect banksbank toavail banking servicesfor 

personaland official use. 

LO2.1:Identifythevariousinsuranceproductsavailableinthemarketwiththeirimp

ortanceand mechanism of putting some money there. 

CO3: Explain various types of insurance available inIndia and various legal 

formalitiestobe adhered by banks to offer banking services. 

LO3.1: Compare the various banking platform available and can decide upon 

which banktochooseto get bankingservice. 

CO4: Identify the main regulatory provisions to control the corporates 

insurance housesprovisions of Negotiable Instrument Act, RBI Act which are 

to follow strictly by thebankers. 

LO4.1: Explain how to take special security measures while using 

insurance services..CO5:Analyzethe new developmenttakes placein 

theinsurancemarket. 

LO5.1:Explainhowfarthemarkethas acceptedthe newer versionofinsuranceservices. 

CO6Developskillforeffectivecustomerinteraction,adheringtoregulatorynor

msandaddressingdiverse policy holderneeds. 

LO6.1:Explainhowtolodgeacomplaintwhenacustomersuffersfromsomekindofloss

eswhileusingdigital services. 
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MappingofCourseOutcomestoProgram Outcomes 
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CO6 S S S S S M M M S M M 
 

 

 
 

 

 

 

 

 

 

Units Contents L T P 

 
Unit-1 

15 

Marks 

General concepts and principles of Insurance: Insurable 

Interest,Indemnity, Utmost good faith, Proximate Cause , Subrogation 

andContribution,Differentiation -

InsuranceandGuarantee,InsuranceandWager,Moral Hazards; 

IntroductiontoInsuranceRegulationinIndia, 

 
 
12 

 
 
02 

 
02 

Unit-2 

15 

Marks 

NatureandtypesofInsuranceContract:ConceptofIntermediaries,Agents,Bro

kers,Surveyors&LossAssessors,HealthThirdPartyAdministrators,Certific

ationofInsuranceProfessionals,Training 

Organizations. 

 
12 

02 02 

 

Unit-3 

15 

Marks 

Regulation of Insurance Business: IRDA, 1999: Definition, 

compositionof the authority, IRDA (Licensing of Insurance Agents) 

Regulations,2000, Terms of the Chairperson and other members, duties, 

powers 

andFunctionsofIRDA;Licensing,Audit&Supervision,Investments,Rurala

ndSocialSectorobligations, MicroInsurance,Financial inclusion, 

ProductApproval,RegulationofReinsurance 

 

 
12 

02 02 

Unit-

415 

Marks 

Insurance Ombudsman Scheme: Appointment of ombudsman, 

power,duties and functions of Ombudsman, Procedure of Filing 

complaint 

withombudsmanandseekingredressal,Mechanismsfordisputeresolution, 

ConsumerProtectioninInsurance 

 
12 

02 02 

 TOTAL 48 08 08 

L=Lectures=Tutorials=Practical 

Total class = 56 (L=48, T= 8/2, P=8/2) 

MODESOFIN-SEMESTERASSESSMENT: (40Marks) 

 TwoSessionalExamination 10x2=20Marks

 Otheranytwo              10x2-20  Marks

 
 GroupDiscussion 

 Assignment 

 SeminarPresentationonanyoftherelevant topics 

 
, 

RecommendedBooks: 

1. RajivJain: InsuranceLawandPractice,Vidhi PublicationPrivateLimited 

2. Dr.AvtarSingh:LawofInsurance,UniversalPublicationPvt.Limited 

3. M.N.Srinivasan:PrinciplesofInsuranceLaw,Wadhwa& Co. 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Structure and Syllabi of FOUR YEAR UNDER GRADUATE PROGRAM (FYUGP) 

 

IN COMMERCE (Banking and Insurance) 

DETAILEDSYLLABUS 

SEMESTER-VIII 

Title of the Course:Business Ethics 

Course Code: C-20 

Nature of the Course: Core 

Course Credit: 04 Credits 

DistributionofMarks:60(EndSem)+40(In-Sem) 

 

Course Objective:  

1. To acquaint the students with the meaning of ethics, values, norms, and belief.  

2. To make the students familiar with Business Ethics, social responsibility, and ethical 

thoughts of eminent Indian thinkers. 

Course Outcome: 

 

o CO1: Understand the concept, nature, and importance of ethics and business ethics, 

identify their sources and types, and analyse factors influencing ethical decision-making. 

LO1- Developing a comprehensive understanding of ethics and business ethics, 

recognizing their significance in corporate decision-making, and assessing the 

impact of factors on ethical business practices. 

o CO2: Analyse the meaning and role of values, norms, and beliefs in ethical decision-

making, examine moral standards and dilemmas, and apply ethical theories. 

LO1-Understanding the significance of values, norms, and beliefs in shaping ethical 

decision-making, critically evaluating moral standards and dilemmas, and applying 

ethical theories through case studies. 

o CO3: Evaluate the objectives and practices of ethical management, ethics compliance, 

and company codes, and analyse managerial dilemmas and ethics training. 

LO1-evaluating the objectives and practices of ethical management, assessing 

the role of ethics compliance, and analyzing managerial dilemmas and the 

impact of ethics training through practical case studies. 



o CO4: Analyse the concept and objectives of social responsibility in business, examine 

broader ethical issues like corruption and corporate crime, evaluate CSR practices in 

India, and explore ethical perspectives from Gandhi, Vivekananda, and JRD Tata. 

LO1-analyzing the concept and objectives of social responsibility in business, 

critically examining broader ethical issues, evaluating CSR practices in India, and 

exploring the ethical perspectives of Gandhi, Vivekananda, and JRD Tata through 

case studies. 

 

Cognitive Map of Course Outcomes with Bloom’s Taxonomy 
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Mapping of Course Outcomes to Program Outcomes 

 

 

 

 

 

 

 

 

Block  Contents  L T P 

1 
(15Marks) 

Meaning Ethics- definition of ethics and Business Ethics 
Objectives, nature, and sources of ethics- Types of ethics-Need for 
business ethics-importance of business ethics 
Factors influencing business ethics-business and ethical responsibility. 
(Practical – Case Studies) 

10  2 

2 
(15Marks) 

Values, Norms & Beliefs- meaning of values – a comprehensive view 
of values 
Morality-moral standards-moral dilemma  
Beliefs and their role 
Ethical codes- theories of ethics-ethical reasoning (Practical – Case 
Studies) 

14 
 

 2 

3 
(15Marks) 

Ethical Management- objectives of management ethics – Ethical 
activities 
Ethics compliance management – company codes 
Codes of ethics- Managerial Dilemma- Ethics Training (Practical – Case 
Studies) 

14 
 

 2 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO1 S S M S M M M M M M 

CO2 S S M S M M M M M M 

CO3 S S M S M S S S M M 

CO4 S S M S M S S S M S 



4 
(15Marks) 

Social Responsibility of Business-Objective, social responsibility 
concept.  
Broader ethical issues in Society – Corruption, Bribery, 
Blackmarketing, Corporate Crime. 
Corporate Social Responsibility  
CSR in India 
Ethical thoughts of Gandhi, Vivekananda and JRD Tata. (Practical – 
Case Studies) 

14  2 

 TOTAL 52  08 

 

*L= Lecture, T= Tutorial, P= Practical  

Total class = 56 (L=52, P=8/2) 

Suggested Readings:  

Reference Books :  

1. Oswald A.J. Mascarenhas, Doris D’Souza, E. Abraham, J.R.D. Tata: ORATIONS ON BUSINESS 

ETHICS, Rupa Publications India  

2. Institute Of Directors India , Directors Handbook on Business Ethics, Institute of Directors, 

India  

3. Br. Prasanna Swaroopa;T. D. Chandrasekhar , Good Values, Great Business, SAGE 

Publications India Pvt Ltd 

 

 

 

 


